
COMMONWEALTH OF KENTUCKY 

BEFORE THE DUOLIC SERVICE COMMISSION 

In tho Mattar o f f  

INQUIRY INTO THE PROVISION AND REGULATION ) ADMINISTRATIVE 
OF CELLULAR MOBILE TELEPHONE SERVICE IN ) CASE NO. 3 4 4  
KENTUCKY 1 

O R D E R  

IT IS ORDERED that all Callular Moblle Telephone SerVLCe 

Provldoro shall P l l o  tho orlginal and 12 coples of the following 

lnformatlon wlth tha Commlselon withln 30 day6 from the date of 

thio Order, wlth a copy to all parties of record. Each copy of the 
data requested ohould ba placed in a bound volume wlth each item 

tabbed. When a numbor of ehaats are requlred for an item, each 
sheet ohould bo approprlately indexed, for example, Item lla), 

Sheet 2 of 6 .  Include wlth each rasponme the name of the witness 

who will bo roaponaiblo for responding to questlons relating to the 

lneormatlon provlded. CaraCul attentlon ehould be given to copied 

materlal to oneure that It is leglble. Where lnformetion has been 

provided, in the format requested herein, with the original 

appllcatlon, reforcnco may bo made to the speclflc location of Bald 

InPormatlon in rospondlng to thls information request. When 

applicable, tho informatlon requested herein ehould be provided for 

total company operatlone and ~UrlSd~Ct10n810peratlonof ~eparately. 

If the lnforrnntlon cannot be provided by the stated date, providers 

should eubmlt a motion for an extenelon of time otating the reason 



a delay 15 nccoaoary and a date by whlch the information wlll be 

Purnlahod. Buch motion wlll be consldered by the Commlosion. 

All Callular Mobile Telephone Service Providers shall file 

ra~ponaea to Itoma 1 - 4 0 ,  

1. Aru rate6 whlch are offered to an end-user defined as 

"ratall rataa"? IP not explaln your deflnltlon of the word 

"retall." 

2 .  Ara rates whlch are offered to a 9nlddleman" who will 

avcntually rosoll the aervlce to an end-user det lned a6 "wholesale 

rates"? IP not, explain your definition of the word   who lei ale.'^ 

3 .  Doe8 the amount of servlce, (1.e. whether one llne or one 
minute or 1000 linea or 1000 minutes), provlded to an end-umer 
datarmlna whether the transactlon is wholesale or retail? explain 

your answer. 

4 .  Are you famlllar with the Federal Communlcations 

Commlaaion'a ("FCC") definition in its cellular ordere regarding 

the dlstlnctlon between retall and WhOleBale? It ye8, explain your 

Lntarprotatlon of thia deflnltlon. 

5 .  Provide references to all ordere lssued by the FCC 

regardlng the regulation of cellular rates, either wholesale, 

rotall or other. 

G .  Explaln your deflnition oP the word "reseller" i n  the 

contuxt of tho cellular lnduetry. 

7. Provide the namos oP reaellcrs in your franchise area and 
provide a description of their operations. 
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0 .  Do you agrcs  wlth the aconomlc conaept thit true prioe 

comgatltlon cannot occur In  a market that dcea not provlclo fer 
freedom of entry7 IL not, oxplain your pooltlon. 

9. In a market llmltad to only two partlolpanta, oould eaeh 

bo roall7,lng raturno abovo thorns rean nm talr, just, and 

roasonablc, whlla oCfering oubatantlally the name ratoa far the 

aame aervlca? IC not explaln your posltlon. 

10. Are the sltarnatlvom to oellular ~~orvlcementionffd in th8 
CaEpOf lEOf l  to the Commlsoion'n OCtoboC 9 1  1992 Ordorr 1s.. PaQeCAt 

answarlng sarvlcen and paraonal comunIcatIons ayotemrr, perhot 

aubstltutefl for C O l l U l 8 K  oerVlCe7 EXpl&lfl. 

11. Ia the ranga of a Peroonal CommunIcatIon Bycitom (HPCa*) 

more llmlted than that of a cellular totephone? explaln your 

pos i t 1 on. 

12. IE a pagor or anawerlng service aci aonvantont 86 a 
collulac talophono wlth cerrpoot to emargsncy eltuotionci 8nd 

fmmediata rasponoo roquirsmsntr7 Explain your pociitlon. 

13. Provldo prlce comparlsona between aomparable uervlae for 

paging, PCS and Cf31lUlar Il8rVlCO. 

1 4 .  DOOE the cellular indurtry anticipate that an fndiVidU.1 

would Eubscrlbo to at 108.t two of the above aarvlcos at the 1a~9.  

time, 1.8. an anewaring scrvlca and a cellular telephone7 If not, 

Oxplain. If y813, and I f  the 50rVlCeS 8CO perfect SUbUtLtUt@8, Why 

would someone chooae to have both service# available7 
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15, What service, Peature or advantage can your aellular 

company offer that the o t h e r  llcensee in your area cannot? Explaln 

ln detail how these aro different. 

16. Have you ever inspected your aompetltor's tarlff elther 

at the Commtsston or At some other location where the tariff i m  

svallable? If yes, why? If no, why not? 

17. H8VC you aver discuoaed pricing i6isueE with the other 

licensee In your area? IP yes, for what reaoon? 

18. Have you computed your company's rate of return on 

investment or equity or some other measurement7 If not, how can 

you determlne the oporntlon's profitability? If ye., provlde the 

computations for the times you have made such a calculation. 

19. Provlde the fcllowlng Lnformatlon: 

a .  the date your FCC llCOn80 w a ~  granted or acqulred if 

pUrCh86ed from another IlccnSOs. 

b. i f  purchased, llst the selllng company, the pUCChas0 

price, purchase price per customer, the terms of the 6810, and the 

names of the owners of the selllng company. 

c, the names of the indlviduals or entitle6 with 

controlllng lnterests 8nd of the lndivldual members of the board of 

directors oE your own company. 

20. Por those cellular companies OpOratiflp in an R5A or HSA 

that borders and includes counties from other states (for example 

the LOUlsVille and CinClnnntl MEA'S): 

a. Are your operations in the neighboring counties of 

other states identical to your Kentucky OpC?rlItlOn~? EXplAfn. 
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b. Do you chargo ldontlcal wholerale and r e t a l l  prlaoe? 
If not, oxplaln. 

c. Do you oPPor the oam0 oontraato to all Ohi14r 

cuotomero ln your oporating torrltory? Explaln. 

21. Doos your company or your company's parent orprnlrotlon 

dlrectly, by partnorohlp or through an afflllato own a poraontngo 

of and/or operato mor0 than one aellulnr oompany In Kentuaky? I f  

SO I 

a .  List the comganlao and thoir oparatlng tarrltorioo. 

b. List the namsr of tho lndlvidualr or sntitlon with 

controlling lntoreoto and the namso of th0 lndlvldualo oorvlnp on 

each company's board oP dlrectora. 

22. Do any oP your afflllatod companlse or atoakholders 

obtain rates for cellular service whioh are difforont frnm or 
preferential to the tarlPEod wholerale rater whlah are avrllablo to 

other customers? 

23. Provlde 8 completo dsecrlption and oamgle oopleo of overy 

type oP lnftlal and renewal subscrfptlon aontrclat that your aompany 

currently offers through agenta or ite own ralar forao to 

eubscrlbero and end-uoera and the number of peoplo oorvod undor 

each contract, 

2 4 .  Dlscuss the terms under whlah a potential rorollor of 

retall cellular servlcea would arrange to obtnln sarviao through 

your company. Provlde 8 cogy of any oontracte whlch would apply to 

thio eltuatlon. Would thio type of arrangement be nOpethb107 

~xgiain. 
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2 5 .  

2G.  

L l n L  all. companion wlth whom you have rormlnq agreements. 

Do your subsorlbore roam to A oompstitor'r faolllty under 

aiiy 01 r uuii1sLanoa7 Explain. 

27. Do your suhsorlbera roam to a faollity of a company wlth 

whom you do not hava a rosmlnq aqroement? Erplaln. 

Z B .  Explaln your mothod of accountlnq for roamer revenuaa. 

29, Explaln your mothod of aooountlng for equipment aalar. 

30. Explain your vlewa roqardlnq appropriate chrnqoa, LC  any, 

in t h e  Commleslon's QrOCedUrO for qrantlnq oertlfiootea to 

oonatruct oellul8r towers. 

31, mplaln Y O I J ~  vlows regarding appropriate chanqea, l e  any, 

In the currant annual regortlng requlcomentr. 
32. Exglaln your vlows rsgardlnq the extent and nature of 

competltlon whlch axlflta In your servlce area betwoen oellular ' 

pcavldere and non-oellulnr alternatlver (e.q, paqlnq, eta.). 

33. Explain any competltlve advantage or dlaadvantage you 

hove vis-a-vls other cellular provider6 in your market. 

31. Provlde an organlzatlonal ohart depictlnq a11 of your 

Kentucky cellular operations. The ohart rhould include all 

corporate names, buslneea names, and any other nrmer under which 

you provide aervlces. 

35. In reference to Schedule 7 (pp, 10 and 11) o f  the Annual 

Repar t I 

a. Llst and explaln ltema acoounted for on pepo 10, 

llnss 1-7, Wholosale Celliilar Xncoma. 
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b. List and explain items accounted Cor on pago 10, 

linen 8-14, Retail Cellular Income. 

C. List and explain iteme accounted ?or in Account 450, 

Income - Non-Cellular Operations. 
d. List and explain items accounted for in Account 454, 

Income Deductions - Non-Cellular Operatione. 
36. Do end-users incur a coat for incomplete calls? 

37. Discuas the reasons why new or exiating customerr are 

required to enter into a contract with a cellular carrier for a 
period longer than one month? 

3 8 .  If your cellular company requires subscribero to algn a 

contract for a stated period of! time, is there a penalty if the 

subscriber changes carriera? For purposes of this qUeatiOn, 

penalty moans that a customer would either forfeit a deposit paid 

to the carrier, be required to pay an exit fee for voiding the 

service contract, or be required to pay the full amount which would 

have been paid pursuant to the terms of the contract. 

39. In reference to Item 1 of the Commission'n October 9 ,  

1992 Order, provide the date and percentage of change for each 

retail price change for the baeic eervice option aince your company 

began providing service. For purposes of this item, a price change 

could mean changes in cost per minute, roaming ohargeo, doposit 

activation foes, exit or contract obligation feea or monthly 

service charges. A price change does not mean the inclurion of any 

other service option at "no charge" with the baeic plan, reduotion 
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I n  equipment cootn or any price ohangeo connected to m y  type of 

IlmLtod nalaa promotion. 

40. Llnt tho ntimbor of oarvloe oomplalnto reoelved annually 

Prom the dnta your company began provldlng oorvlce 4nd 4n eatlmate 

of tho avarago time requlrod to reoolvo thoro complainto. 

Reaponnen to Itomo 41-51 ehall be flled by the deolgnated 

companlor. 

41, BollSouth Moblllty shall provlde oomploto reoponoeo to 

Itemn 4, 10, 23 and 29 of the Commlrrlon'o October 9, 1992 Order.  

42. Mountalnear Cellular ohall provlde 4 map whlch ohowr all 

upoclclo cell olta looatlono, rather than coverage arear. 

43. Wcut Vlrglnla Cellular ohall provlde 4 loglblo map aopy 

showing all opaclflo cell slto looatlons. 

44. Toaconlr Cellular ohall provldo a map rhowlnp rpeclflc 

0011 olto locatlonrr, rather than coverago are&r, and reopond to 

Itema 31 and 32 of the Commluulon'n October g r  1992 Order. 

45. Cellular Phone of Kontuoky, Inc. Oh411 reopond to Itemo 

2, 3 ,  1, 7 r  0, 9, and 24 of the Commloelon'o October 9,  1992 Order. 

46. Indopondant Cellular ahall reopond to Item 4 of the 

Commlanlon's Octobar 9 ,  1992 Order. 

17. Southern Ohlo Tolephone Company shall provlde a larger 

mnp of i t n  oarvlca area cell oft0 locatlone. 

48.  hlpha Cellular ahall provlde a map whlch rhowo epeclflc 

call rrlte locatlono, rather than ooverape aroao. 



. 

49. Danbury Cellular ahall provide a map which shows all 

specific cell site locations, as opposed to a previously provided 

map showing coverage areas. 

5 0 .  Evansville Cellular shall provide a map which shows 

specific cell site locations. 

51. Ameritech Mobile shall reapond to I tems 4, 9, 14, 16, and 

27 of the Commission's October 9, 1992 Order. 

Done at Frankfort, Kentucky, this 21st day of June, 1993. 

ATTEST: 

++4% Execut ve D rector 


